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This study aims to explore policy implications, production and consumption processes 
between the airline and tourism industries. In particular, policy initiatives, product 
developments, innovation and consumption patterns are taken into consideration in 
order to identify the relationship between the two industries within the context of 
Cyprus. The airline industry, after the implementation of liberalization, has changed 
considerably in terms of market size, type of airlines and operations. In the case of 
destination management, innovation and policy planning are key parameters of 
success. Additionally, new business production methods are imperative, given the 
emergence of a ‘new-tourist’ who is educated, seeking shorter breaks and more 
frequent and cheaper trips in unique and unexplored destinations. 
 
Both quantitative and qualitative methods of analysis are employed. In particular, 26 
interviews of ‘power-elite’ policymakers and stakeholders in Cyprus are used to 
explore policy implications for the identification of implementation outcomes and 
their impact on product developments and innovation. Furthermore, 300 self-
administered questionnaires were distributed to British travellers to Cyprus, so as to 
identify the role of the airlines and the extent of the importance attributed to 
destination. 
 
The results of the study suggest a gap in the relation of the tourism and airline 
industries’ interaction at policy level, outcome, and implementation. More specifically, 
 iii
the airline policy enables the industry to become more adaptive and creative, and 
innovation is depicted via low-cost carriers (LCCs). The tourism industry has 
developed a policy that reflects the post/neo-Fordism trends of consumption and 
production, which refers to niche products. However, there is a dearth of policy 
theory and implementation, with consistent failures and delays. Thus, tourism is at the 
stage of renovation without essential innovation in contrast to the airline industry, 
which is a leader, and a proponent of innovation.  
 
In terms of consumption, Factor Analysis suggests that British tourists tend to book 
their holiday trips based on three categories of airline attributes: ‘Customer service’, 
‘Price-sensitive & Internet’ and ‘Selection in travel behaviour’. Cluster analysis 
suggests three main categories of tourists, namely, ‘Traditional’, 
‘Demanding/Opportunists’ and ‘Ambivalent’. The results confirm that consumers 
have changed and tourism destinations must be able to adapt to their demands and to 
offer a variety of services and products in order to survive in a competitive global 
market. In the case of the airline industry and holiday trips, convenience and the 














TABLE OF CONTENTS _______________________ iv 
LIST OF TABLES ______________________________ ix 
LIST OF FIGURES _____________________________ xi 
LIST OF ACRONYMS__________________________xii 
ACKNOWLEDGEMENTS ____________________ xiv 
BIBLIOGRAPHY ______________________________ 347 
APPENDICES _________________________________ 388 
 
CHAPTER ONE_________________________________ 1 
INTRODUCTION_______________________________ 1 
1.1 Research Context: Airline and Tourism Dynamics_______ 1 
1.2 The case of Cyprus: rationale for the choice ____________ 5 
1.3 Research Aims and Objectives _______________________ 9 
1.4 Structure of the thesis _____________________________ 11 
CHAPTER TWO________________________________ 14 
TOURISM: PRODUCTION & CONSUMPTION 
PATTERNS, DESTINATION POLICIES AND 
INNOVATION _________________________________ 14 
2. 1 Introduction ____________________________________ 14 
2. 2 Defining tourism – a system or an industry? __________ 15 
 v
2.3 Tourism Consumption and Production – the Fordism 
Spectrum __________________________________________ 27 
2.4 Tourism Innovation ______________________________ 42 
2.5 Destination management–tourism policy _____________ 51 
2.6 Conclusion ______________________________________ 56 
CHAPTER THREE ____________________________ 58 
EUROPEAN AIRLINE POLICY: STRATEGIC 
RESPONSES AND IMPLICATIONS FOR 
TOURISM ______________________________________58 
3.1 Introduction _____________________________________ 58 
3.2 Historical Background of Commercial Aviation________ 60 
3.3 Airline Liberalization: the European approach_________ 65 
3.4 Strategies - inauguration of new business models ______ 71 
3.5 Holiday Trips: Aviation and Tourism ________________ 79 
3.6 Geographical Diversification – Secondary Airports _____ 89 
3.7 Conclusion ______________________________________ 91 
CHAPTER FOUR ______________________________ 93 
TOURISM, AIRLINE DYNAMICS AND 
DEVELOPMENTS: THE CASE OF CYPRUS  93 
4.1 Introduction _____________________________________ 93 
4.2 The island of Cyprus: a brief overview________________ 93 
4.3 Cyprus as a tourism destination – Historical Perspective  98   
4.4 Policy Initiative - the need for a Tourism Strategic Plan 108 
4.4.1 Regional Development – ‘Tourism Regional Strategic 
Plans’ ____________________________________________ 118 
4.5 Policy – Problems of implementation _______________ 120 
4.6 Tourism and the European Union __________________ 122 
 vi
4.7 The Cypriot Airline Industry: A Historical Perspective _ 126 
4.7.1 Cyprus and Non–EU countries _________________ 133 
4.8 The changing dynamics of the airline industry: LCCs___134 
4.9 The reshaping of the airports of Cyprus _____________ 136 
4.10 Cyprus Airways and Airports - implications for tourism 140 
4.11 Reunification – possible impact on the tourism and airline 
industries _________________________________________ 142 
4.12 Conclusion ____________________________________ 144 
CHAPTER FIVE_______________________________ 146 
RESEARCH METHODS ______________________ 146 
5.1 Introduction – Aims and Objectives ________________ 146 
5.2 Research Strategies ______________________________ 147 
5.2.1 Case Study – Investigation of Cyprus______________ 49 
5.3 Data Collection Methods – Secondary Data __________ 152 
5 .4 Qualitative Research – Interviews__________________ 161 
5.4.1 Interview sample _____________________________ 164 
5.4.2 Ethical issues ________________________________ 169 
5.4.3 Interview Schedule ___________________________ 170 
5.4.4 Qualitative Research – Analyzing the Data________ 173 
5.5 Quantitative Research - Questionnaire Construction___ 180 
5.5.1 Quantitative research – Data Sampling ___________ 182 
5.5.2 Questionnaire – Data Analysis ___________________ 84 
5.6 Validity and Reliability ___________________________ 193 





CHAPTER SIX_________________________________ 196 
TOURISM AND AIRLINE POLICY 
INTERRELATION: THE GAP BETWEEN 
THEORY AND IMPLEMENTATION _______196 
6. 1 Introduction ___________________________________ 196 
6.2 European Airline policy implications and implementation 
pitfalls: the case of Cyprus ___________________________ 197 
6.2.1 Flag Carrier impediments - Cyprus Airways _______ 208 
6.2.2 Future Airline Policy __________________________ 213 
6.3 Tourism Policy, Planning and development in Cyprus –
Evolution _________________________________________ 217 
6.3.1 Tourism Policy: Theory versus Practice___________ 230 
6.3.2 Cyprus Tourism, Policy, Planning & the EU ______ 233 
6.4 Airline and Tourism Policies – interrelationship ______ 238 
6.5 Conclusion _____________________________________ 242 
CHAPTER SEVEN ____________________________ 245 
TOURISM AND AIRLINE INDUSTRIES: NEW 
PRODUCT DEVELOMENTS AND 
INNOVATION ________________________________ 245 
7.1. Introduction ___________________________________ 245 
7.2 Airline Products - New forms of Production__________ 246 
7.3 Tourism Products _______________________________ 250 
7.4 Airline Liberalization – implications for the tourism industry  
____________________________________________________________________255 
7.5 Innovation - Airline and Tourism Products __________ 262 
   7.5.1 Airline Innovation ____________________________ 263 
 viii
7.5.2 Tourism Innovation – Destination Innovation _____ 268 
7.5.3 Airline Innovation and Tourism Innovation: impacts 277 
7.6 Airline Operations and Product development – Effects on 
tourism ___________________________________________ 279 
7.7 Tourism Development – Impact on the airline industry in 
Cyprus ___________________________________________ 286 
7.8 Conclusion _____________________________________ 288 
CHAPTER EIGHT ____________________________ 290 
BRITISH TOURISTS’ BEHAVIOUR TOWARDS 
HOLIDAY TRIPS______________________________ 290 
8.1 Introduction ____________________________________ 290 
8.2 Demographic characteristics and visitors’ travel profile 293 
8.3 Flights to Cyprus ________________________________ 300 
8.4 General Airline Attributes _________________________ 304 
8.5 Multivariate analysis – Factor analysis ______________ 310 
8.6 Multivariate analysis – Cluster analysis ______________ 315 
8.7 Conclusion _____________________________________ 321 
CHAPTER NINE_____________________________ 323 
CONCLUSION _______________________________ 323 
9.1 Introduction ____________________________________ 323 
9.2 Summary of main findings and research contribution __ 324 
9.3 Research limitations _____________________________ 336 
9.4 Implications for further research ___________________ 339 
9.5 Management implications of the research____________ 343 




LIST OF TABLES 
 
 
2.1: Economic Distinctions.........................................................................................22 
2.2: The Fordism Spectrum of tourist production and consumption ........................30 
2.3 Fordism and Post-Fordism Production and Consumption..................................36 
2.4: Old Vs New Tourist Characteristics ....................................................................42 
3.1: Early key moments in Aviation History 1910 -1946 ..............................................62 
3.2: Freedom of the Air ...............................................................................................63 
3.3: US Deregulation...................................................................................................64 
3.4: Milestones of the EU Airline Industry 1950 -1997................................................67 
3.5: Airline Deregulation – The World........................................................................69 
3.6: Product features of low cost and full service carriers ..........................................75 
3.7: Comparison of airline business models – Full Service ........................................78 
3.8: Comparison of airline business models – Low Cost............................................78 
3.9: LCCs Strategy –implications to tourism..............................................................85 
3.10: LCCs and Charter Airlines Characteristics ........................................................85 
4.1: Early key tourism movements 1960-1975............................................................ 101 
4.2: Tourism Statistics 1975- 2000 ............................................................................. 104 
4.3: Tourism Statistics 2001 -2007 ............................................................................. 105 
4.4: Destinations on Cyprus in 2007 ......................................................................... 107 
4.5: Cyprus challenges/problems/weaknesses of tourism ...................................... 110 
4.6: Tourism Niche Products in Cyprus................................................................... 115 
4.7: Classification of High, Medium and Low Priority Countries ........................... 116 
4.8: Evaluation of the ‘Tourist Strategic Plan 2003-2010’ ......................................... 120 
4.9: Evaluation of the ‘Tourist Strategic Plan 2003-2010’ ......................................... 121 
4.10: Targets – Time Frame...................................................................................... 121 
4.11 Objectives of the Cohesion Policy (2007 – 2013) ............................................... 124 
4.12: Legislative Package and Specific Regulations................................................. 124 
4.13: The evolution of the airline policy in Cyprus ................................................... 128 
4.14: Early Aviation developments in Cyprus – 1945-1974 ........................................ 129 
4.15: Cyprus Airways Traffic 1960-1974 ..................................................................... 129 
4.16: Cyprus Aviation Industry - international participation and membership ....... 130 
4.17: Cyprus Aviation 1975 -2004 ............................................................................... 132 
4.18: LCCs and Hybrid Airlines (Charter – LCCs) in Cyprus .................................. 136 
4.19: Passenger Traffic – Larnaca and Paphos airports ........................................... 137 
4.20: Type of traffic – Larnaca and Paphos airports................................................. 137 
5.1: Secondary Data used in the study ...................................................................... 155 
5.2: Policy Documents used in the study ................................................................. 156 
5.3: Qualitative Vs Quantitative methods of research.............................................. 158 
5.4: The mix of Research Methods in the study....................................................... 161 
5.5: Reasons for declining interviews ....................................................................... 165 
5.6: Elite Interviews –Sample.................................................................................... 167 
 x
5.7: Elite Interviews –Sample.................................................................................... 167 
5.8: Interview Protocols – Themes: Airline Interviewees ......................................... 171 
5.9: Interview Protocols – Themes: Tourism Interviewees...................................... 172 
5.10: NVivo Terminology.......................................................................................... 177 
5.11: Research Questions - Themes.......................................................................... 177 
5.12: Interview Protocol Question Themes .............................................................. 178 
5.13:  Thematic Framework: Matrices Heading – Thematic Codes ........................ 178 
5.14: Research Questionnaire ................................................................................... 181 
5.15: Measures of central tendency ........................................................................... 184 
5.16: Principal Components or Factors..................................................................... 189 
5.17: Factor Extraction.............................................................................................. 190 
5.18: Rotation Techniques ........................................................................................ 190 
5.19: Types of Cluster analysis .................................................................................. 191 
8.1: Analytical Steps .................................................................................................. 291 
8.2: Demographic characteristics .............................................................................294 
8.3: Type of Arrangement .........................................................................................297 
8.4: Tourism Activities (N = 840 responses/ 299 respondents) ...............................298 
8.6: Airline Choice to Cyprus .................................................................................... 301 
8.7: Airline influence for travelling on this particular trip to Cyprus .......................302 
8.8: Kruskal Wallis –Reasons for choosing Cyprus ..................................................303 
8.9: Airline Attributes ................................................................................................304 
8.10: General Airline Attributes.................................................................................305 
8.11: Airline Attributes and Income - Kruskal Walls Test ........................................309 
8.12:  Analytical Steps................................................................................................ 310 
8.13: KMO and Bartlett's Test .................................................................................. 311 
8.14: Factor analysis (Varimax rotation) ‘Airline attributes - holiday trips .............. 314 
8.15: Variable for Two- Step Cluster analysis ........................................................... 316 
8.16: Variable for Two- Step Cluster analysis –Travel Profile – Frequencies........... 316 
8.17: Clusters – Mean Scores & Kruskall Wallis Test ............................................... 317 
8.18: Kruskal Wallis Tests - Cyprus Attributes and Clusters .................................... 319 
8.19. Clusters’ Profiles – Trip to Cyprus ...................................................................320 








LIST OF FIGURES 
 
 
2.1: Components of the Tourism Industry.................................................................. 17 
2.2: Leiper’s Model – A Basic Tourism System.......................................................... 19 
2.3: The experience realms .........................................................................................24 
2.4: The Abernathy and Clark Model .........................................................................47 
2.5: The Abernathy & Clarke transilience map adapted to tourism ..........................48 
3.1: The European Union............................................................................................65 
3.2: Competition in European Aviation...................................................................... 71 
3.3: Generic Competitive Strategies............................................................................77 
3.4: Factors Influencing Purchase Decision of Low Cost Carriers ............................82 
4.1: Map of the Republic of Cyprus ............................................................................96 
4.2: Arrivals of tourist by country of usual residence 1995-2006 ............................... 106 
4.3: British Sovereign Base Areas (Akrotiri (left) and Dhekelia (right) ................... 106 
4.4: Type of Tour (%) 2001-2006 ............................................................................... 110 
4.5: Top 12 routes from LCA..................................................................................... 139 
4.6: Cyprus Airports Seasonality ............................................................................... 139 
5.1: Aim, Objectives & Research Questions for the study ....................................... 153 
5.2: Respondent’s attitudes towards European Airline Policy ................................. 179 
5.3: Safety Regulations.............................................................................................. 179 
5.4: Profile of the Study ............................................................................................. 195 
6.1: Respondents attitudes towards - Policy Implications of the EU airline industry
................................................................................................................................... 198 
6.2: Respondents attitudes towards - Liberalisation Problems of implementation.202 
6.3: Respondents attitudes towards - Cyprus Airways strategy................................ 212 
6.4: Respondents attitudes towards - Future development in EU Airline Industry 216 
6.5: Respondents attitudes towards - Tourism Policy Evolution............................. 219 
6.6: Respondents attitudes towards - Differentiation in Tourism............................227 
6.7: Respondents attitudes towards - Problems of tourism policy implementation 231 
6.8: Respondents attitudes towards – Interaction of the airline and tourism policies
...................................................................................................................................238 
6.9: Respondents attitudes towards - Airline Vs Tourism Policies .......................... 241 
7.1: Respondents attitudes towards - Airline Competition.......................................248 
7.2: Respondents attitudes towards – Tourism Products.........................................252 
7.3: Respondents attitudes towards - Airline Policy effect on tourism ....................256 
7.4: Respondents attitudes towards - Airline Innovation .........................................264 
7.5: Respondents attitudes towards - Service Innovation ........................................265 
7.6: Respondents attitudes towards - Low Cost Carriers .........................................267 
7.7: Respondents attitudes towards - Tourism Innovation ......................................270 





LIST OF ACRONYMS 
 
 
ABTA Association of British Travel Agencies  
ACTA   Association of Cyprus Travel Agencies 
ACTE     Association of Cyprus Tourists Enterprises 
AEA Association of European Airlines 
AOA The Airport Operator Association 
ACI Airport Council International 
AOC Air Operator Certificate 
ASAs     Air Service Agreements  
ATAG Travel Transport Action Group 
ATM Air Traffic Management  
AUC  Air Transport Users Council 
BA British Airways 
BERA British Educational Research Association  
BOT Build Operate and Transfer  
BTA British Tourism Authority  
CAA Common Aviation  Area 
CAA Civil Aviation Authority  
CHA Cyprus Hotel Association  
CRS Computerized Reservation System 
CTO  Cyprus Tourism Organisation 
CWC Carriers within Carriers 
DCA Department of Civil Aviation Cyprus  
DG IV Directorate General for Competition 
DG VII Directorate General for Transport 
DMSs Destination Management Systems 
EC European Commission 
ECSC European Coal and Steel Community 
ELFAA European Low Fares Airline Association  
ETC European Travel Council  
EU European Union 
FFP Frequent Flyers Program 
GDP Gross Domestic Product  
GDSs Global Distribution Systems 
 xiii
IACA International Air Carrier Association  
IATA International Air transport Association  
ICAO International Civil Aviation Organisation 
ICTs 
LCA 
Information Communication Technologies 
 Larnaca International Airport  
LCCs Low Cost Carriers 
MICE Meetings, Incentives, Conferences and Exhibitions 
MNCs Multi National Corporations  
NCs  Network Carriers  
OAG Official Airline Guide 
OECD Organization for the European Economic Cooperation’ 
OEEC Organisation of European Economic Cooperation  
PIO 
PFO 
Press Information Office Cyprus  
Paphos International Airport  
SARS  Severe Acute Respiratory Syndrome 
SIDs Small Islands Developing States  
SSIs Semi-structured interviews 
SPSS Statistical Package Social Science  
TTC Travel and Tourism Council 
TTAG  Travel Transport Action Group 
UK United Kingdome  
UN United Nations 
UNEP United Nations Environment Programme 
UNWTO United Nation World Tourism Organisation   
USA  United States of America 
WCED World Commission on the Environment and Development’s 
WWI World War I 
WWII World War II 
WTO World Tourism Organisation 










I would like to thank Professor Tim Coles and Professor Gareth Shaw for their 
invaluable help and encouragement for the accomplishment of this PhD thesis.  
 
I would also like to thank my parents and sister for always being there for me. 
 
Finally, special thanks to the people in Cyprus and the British Tourists, who 
consented to participate and contribute to this research. 
 
 
 
 
